
What does bad data really cost?

Get accurate consumer insights — captured in the moment. This is validated data from first-party panelists. It’s Fair Trade Data.™ 
Find out how, email solutions@mfour.com

SAVE MONEY

DON’T TAKE CHANCES.

QUALITY
Dirty data costs U.S. 

companies $3 trillion 
dollars a year.1 

BIAS
Bias busting is an 
$8 billion business.4

TRUST
Lost trust—57%  don’t 
trust brands to use their 
data responsibly.2FRAUD

U.S. businesses are 
losing $6 billion a 

year to click fraud.3
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