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The research goals.

* |dentify the behaviors of consumers on
apps, in-store and online.

« Understand consumer perception
across 25 brands in the last 8 months.

 Discover the differences between
in-store + online shopping experiences.

Methodology overview.

* MFour used Surveys On The Go® (SOTG).
* Smartphone location and accessibility data

identified offline + online shoppers.

* Then, a survey was sent to ask for feedback.

Time frame. i

mfour

« Research conducted from surveys conducted
from 9/8/20 to 7/15/21.

Sample.

« 18-45 years of age.
* n~200, per study.
* Natural fallout for all other demos.

Create a survey request




Walmart wins in-store shoppers, with better deals.

Which store do you shop at MOST often?

Target,
43%

Base: 200, n=100 leaving Target + Walmart stores. And n=100 leaving Target + Walmart apps..

1%

Better
quality

61%

Better
quality

Why? Select all that apply.

47 %

9%
]
Better Easy to find
service items
61% 58%

Better Easy to find
service items

16%

Family
friendly

54%

Family
friendly

60% 63%

Closerto Better deals
home

50%
37%

Closerto Better deals
home 3




Amazon beats Walmart in books and movies.

Where are you most likely to buy from each product category?

Walmart Store

Clothing & Accessories 26%
Books 10%
Movies 17%
Music & Games 15%
Electronics 16%
Home 33%
Pet 29%
Grocery 38%
Health & Beauty 26%
Toys & Baby 28%
Outdoor 22%

Amazon Prime
23%
62%
47%
46%
45%
20%
24%
8%
32%
40%
39%

Walmart Plus
8%
3%
7%
5%
10%
15%
7%
13%
1%
8%
7%

Base: 400 app users (n=100 Amazon, n=100 Walmart, n=100 Target, n=100 Costco). Surveyed as they exited the app.

36%
15%
10%
13%
16%
22%
26%
27%
22%
17%
25%

8%
10%
19%
21%
13%

8%
1%

4%

7%

5%

5%
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Target: for baby, beauty, clothes + decorations. A

mfour
Which store would you most prefer to shop for the following categories...?

Walmart

Baby Beauty + health Clothes Home furnishings  Holiday decorations

Base: 200, n=100 leaving Target + Walmart stores. And n=100 leaving Target + Walmart apps..




Reese’s is the #1 chocolate brand.

What's your favorite chocolate candy?

31%

15%

10%

Reese's Snickers Hershey's

Base: 200 chocolate consumers leaving Target, surveyed as they exited the store.

9%

Twix

8%

Kit Kat

6%

4%
B ==

M&Ms

Cookies 'n'
Creme

3%
]

3 Musketeers

3%
]

Baby Ruth




Beer drinkers choose Blue Moon for taste.

Which brand has the best taste?

Blue Moon 41%
Heineken 35%
Dos Equis 35%
Stella Artois 34%
Bud Light 29%
Michelob Ultra 25%
Coors Light 25%
Budweiser 25%
Miller Lite 20%

Coors 16%

Miller High Life 13%

Base: 187 beer buyers leaving 7-Eleven stores.




PlayStation 5 beats Xbox X series in all categories.

Which console is better in each category?

la)
XBOX

P s

Overall Picture Speed Games Storage Backwards
quality compatibility

Base: 174 Best Buy shoppers who had played on an Xbox X series AND a PlayStation5 in the past 60 days.

Price




Resident Evil is the top video game to play in 2021. m

mfour
Which new games do you plan to play in 20217
50%
° 47%
41% 41%
32%
22% 22% 21%

16% 16% 14%
Resident Evil Halo Infinite God of War Final Fantasy FarCry6  Deathloop  Ratchet & Back 4 Blood Little Devil Horizon Stray

Village 5: Ragnarok XVI Clank: Rift Inside Forbidden

Apart West

Base: 174 Best Buy shoppers who had played on an Xbox X series AND a PlayStation5 in the past 60 days.




Colgate Softsoap shoppers are into being clean. M

mfour
Do you expect to buy soap/sanitizer in the next 3 months?

Base: 200 shoppers leaving Target who shopped for toiletries or household essentials.
10




Ulta beats Sephora in discounts, selection + rewards.

Which store do you shop at MOST? Which store has a better customer experience?

Sephora,
40%

Sephora,
12%

ase: 200, n=100 leaving Ulta + n=100 exiting Sephora stores.

11




Buyers turn to energy drinks more, and for an edge. [

Do you think energy drinks give
you an “edge”?

Base: 200 energy drink buyers walking out of Walmart.

mfour

Are you consuming more, or less, since

CQOVID started?

B Consuming more

About the same

B Consuming less

12




McDonald’s beats Burger King in fries, price + speed.

Which restaurant wins?

Fries Speed Price

Base: 200 fast food consumers who had visited Burger King + McDonald's in the past 60 days.

13




FOMO: 65% are on Snapchat for friends + family.

mfour
Why do you use the Snapchat app? It's...
65%
61%
37% 35%
. . ]
What my friends/family use Easy to use Got a good variety of Fast Flexible
options

Base: 175 users who had visited Snapchat + Spotify apps. Survey sent as they left the app. 14




Spotify: 62% listen to find new tunes.

N
mfour
What's the main reason you use Spotify?
52%
42%
23%
It's easy to find new music It's a great app It's high quality | like the music suggestions | like sharing music with my

friends

Base: 175 users who had visited Snapchat + Spotify apps. Survey sent as they left the app. 15




Best Buy + CVS should co-market pickup options. m

mfour

Have you used Best Buy's delivery option at CVS? Why not?

68%

22%

Didn't know it was an option  Fine picking it up at Best Buy

Base: 150 curbside delivery shoppers who'd visited Best Buy + CVS in the past 30 days. Top two answers, multi-select question.




CVS beats Walgreens in speed, line time + returns. A
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Please select which store BEST matches the following...

YCVvS Walgreena

Quick prescriptions

Shortest line times

Easy returns 62%

Base: 200 c-store consumers who had visited CVS + Walgreen'’s in the past 60 days.




It's okay to be extra at Starbucks.

For your last Starbucks app order, did you
order a custom drink?

Base: 200 Starbucks app users. Surveyed as they exited the app

How do you customize your drink?

53%

Milk

50%

Syrup

49%

Whipped
cream

29%

Foam

17%

Making it
"skinny"

18




Sam'’s Club beats Costco in purchase numbers. m

mfour
Are you buying more, or less now than you were in lockdowns?

Cosrco

B More
B More
Same Same
59%
63%
. Less . LeSS
- 5% -

19

Base: 200 club store grocery consumers, n=100 leaving Costco + n=100 Sam'’s Club stores.




Consumers choose Trader Joe's for low prices.

Why do you shop at Trader Joe's more?

76%

Prices are lower

63%

m Products are
more unique

B Can't find their
items
elsewhere

Why do you shop at Whole Foods more?

56%
Products are
higher quality 46%

m Have more
brands | like

B Can't find their
items
elsewhere

Base: 50

Base: 200 specialty grocery store consumers who had visited Trader Joe's + Whole Foods in the past 60 days.




Nestle gets 63% of moms to buy Gerber.

Think of the last baby food you bought, which brand(s) did you choose?

63%

33%
. : :
Gerber Beech-Net Plum Organics Earth's Best

Base: 175 Target grocery shoppers with children under the age of 6, exiting the store.

13%

Happy Family

21




Oreo really is milk’s favorite cookie, for Mondelez. i

Which brand do you prefer to purchase for cookies?

Tell me more...

49%

*  69% taste is why they buy
their favorite brand.

31%

45% like the quality.

20%

31% feel like a kid again
when they buy cookies.

28% say this product is
always available.

Oreo Chips Ahoy Pepperidge Farm

Base: 200 cracker, cookie + soup category shoppers. Survey sent as they left Target (n=67), Walmart (n=67), + Costco (n=67). 22




Johnson & Johnson's Tylenol + Benadryl are both #1. 7

Which brand do you use to reduce pain?

71%

59%
37% 34%
]
Tylenol Advil Motrin Aleve Bayer

Which brand do you use to treat allergies or sinus problems?

52%

41%
33%
26%

15%

Benadryl Claritin Zyrtec Allegra Flonase

Base: 200 consumers walking out of Walmart. 23




YouTube ads = relevant + working.

How relevant are the ads to you? Have you bought from a YouTube ad?

10%

Very relevant
B Moderately relevant
B Somewhat relevant
m Slightly relevant

W Not relevant

Base: 88 Zynga app users who have visited YouTube for mobile gaming help. 24
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Zynga app users are loyal + play 2 to 3x/day. m
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How often do you play mobile game apps?

51%

31%
I _ I

2-3x/day Every day 2-3x/week Every week 2-3x/month Every month

14%

Base: 88 Zynga app users who have visited YouTube for mobile gaming help. o5




About MFour. :

MFour introduced Surveys On The Go® in 2011.

As the nation’s largest, highest-rated consumer
panel, it tracks 10 million daily consumer journeys.

Clients use our panel to speak with any buyers they
want—in-store, online, or on an app.

The result? Accurate data based on consumers’
actions: and context on why they made them.




MFour tracks 10 million daily
consumer journeys through our app
Surveys On The Go®.

App + Web.

As they exit your app or site,
consumers are instantly pushed your
survey. It's all done via Surveys On
The Go®- giving you these Point of
Emotion® insights.




Brick & Mortar.

MFour tracks 10 million daily consumer
journeys through our app Surveys On The Go®.

We GeoValidate® 12.5 million U.S. locations.
Consumers who enter a GeoValidated® retail
site are verified as having visited that location.

As they exit your store, shoppers are instantly
pushed a survey via the Surveys On The Go®
app. You get Point of Emotion® insights.
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Choose better market research.



