
That’s smart.
Check out 8 new behaviors, as these 

smartwatch owners leave Best Buy and Target.

Contact us now: solutions@mfour.com or call 714-754-1234.

NEED RESEARCH? 

LEARN MORE

Brands.
68% own an 

Apple watch.

Loyal.
83% wear their 

watch daily.

Active.
41% track their 

daily activity.

Influenced. 
35% were recommended 

to a watch.

Switched. 
28% have switched 
between brands.

Store.
73% prefer to buy 
their watch in-store.

Compatible.
21% chose a brand for 
its compatibility.

Safety.
bought a watch to track 
their kids’ safety.

METHODOLOGY: The Surveys on the Go® (SOTG) app triggers surveys from observed brick + mortar 
behavior. Sent to smartwatch owners ages 18+ as they left Best Buy and Target. N=160.
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