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BRAND LOYALTY MAKING A COMEBACK?
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Coupon to win share.
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The Surveys on the Go® Mobile App was used to collect insights into consumers’ in-store shopping behaviors in
response to the COVID-19 outbreak, trending over time. N=1,200 to 2,400/week. Male (50%) and Female (50%).
Ages Under 35 (50%) and ages 35+ (50%). Nationally Representative. Data Collection Period: May 3rd to May 10th.

For further information on the research, email: solutions@mfour.com or call 714-754-1234
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