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Respondents who say they dislike the
rebrand spend an average of 2 mins on

the app.
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Companies often rebrand for a variety of reasons, a successful
rebranding can reinvigorate a company's identity, boost brand
recognition, and connect with a broader or more specific target
audience. However, consumers' reactions to rebranding can be
mixed. A recent finding sheds light on the complex relationship
between user sentiments and social media engagement,
particularly concerning Twitter's rebrand to "X."

NEED RESEARCH?

Contact us now: solutions@mfour.com or call 714-754-1234.
Data witnessed September 2023.
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LEARN MORE

Mmfour



