Validated Data, Smarter
Decisions: Why Today’s

Business Leaders Demand
Trusted Insights

In today’s Al-inflated, performance-pressured
economy, business decisions move fast and data
needs to move faster. But traditional surveys are
failing. With rising fraud, bot activity, and Al-generated
responses, many insights leaders and marketers are
flying blind, basing million-dollar moves on flawed or
fabricated data.

This whitepaper breaks down how validated,
behavior-based research gives decision-makers

what they need most: insight they can trust. From
real-world consumer triggers to fraud-proof identity
validation, this new standard delivers speed, accuracy,

and credibility. Helping brands protect their ROl and Why Traditional Research
reputation in a high-stakes landscape. Is Breaking Down

Traditional research was built for a different era— when
The Hidden Costs of Unvalidated Data claimed behavior was good enough and digital fraud wasn’t

On the surface, quick-turn research methods like a threat. Today, it’s falling behind for these key reasons:

routed panels or anonymous sample networks may
appear fast and affordable. But beneath the surface
lies significant risks: Relies on self-reported behavior,
not real-world signals
* 30-40% of responses being fraudulent, duplicate,

or Al-generated
Lacks verification, making

fraud hard to detect

« Delays from re-fielding and cleaning can stretch
timelines by days or weeks
* Poor decisions based on bad data damage

campaign performance and drain budgets
Fails to detect Al-generated

Low-quality data affects more than research responses, bots, or multi-completes

teams — it slows down entire departments.

Marketing campaigns get delayed. Product strategies

misfire. Leadership loses trust in insights. What seems CEnI e DTE T EUINESS € EmETES

cost-effective up front often costs more in time, — Sl CEElSelE Sl & @rlig Wi

resources, and brand credibility.
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How Validated Research Works |ﬁ|

Validated research goes beyond the outdated model of blind routing and anonymous panels. It verifies identity and context mfour
before the survey even begins, delivering insights leaders can rely on to drive strategy.

Behavior-Driven Sampling Geo-Targeted Mobile Surveys Device and Identity Matching
« Targets based on actual app usage, o Triggered by real visits to stores, « Confirms real people at the source —
media exposure, or purchase behavior events, or ads — not claimed intent before the survey begins
« Ensures high relevance and o Captures feedback in-the-moment, « Stops bots, multi-completes, and Al-
real engagement when it matters generated noise
* Improves campaign accuracy and « Impossible to fake, duplicate, « Builds auditable, traceable datasets
consumer targeting or misremember trusted by stakeholders

The Business Impact of Validated Data

Validated data doesn'’t just clean up your survey — it strengthens
everything built on top of it. Brands that embrace validated

methods report measurable improvements:

* 60% less time spent cleaning data and handling re-fields

« Stronger stakeholder confidence in insights and strategies
o Up to 31% liftin ROI from behaviorally verified audiences

« Boardroom-ready narratives backed by bulletproof data

This is what insight looks like when it's trusted, not just collected.

What's the ROI for Validated Research?

Validated research may carry a small premium, but it pays for itself fast and
delivers disproportionate value across your entire decision-making chain:

« Avoid wasted spend on bad data and re-fielded surveys
* Prevent misaligned product launches or misfired media strategies

Protect your brand from reputational and legal fallout tied to bad data

Risk is expensive. Validation is your insurance and your new competitive edge.
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Is Your Data Decision-Ready?

Use this quick check to evaluate whether your insights are
built to support fast, high-stakes business decisions:

Are your respondents verified at the
device or identity level?

Can you confirm that claimed behavior
actually occurred?

Is your data protected from bots, fraud, and Al-
generated responses before fielding begins?

Is your data trusted as a foundation for
strategic decisions?
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If you answered “no” to any of these, your current strategy may
be putting your decisions and your ROI at risk. It may also be

time to ask tougher questions of your data partners.

3 Questions to Ask Your Research Partner

1 Can you prove your respondents 2 Can you show that claimed 3 What'’s your fraud protection strategy —

are real — not bots or Al? actions actually happened? before, during, and after data collection?

If they can’t answer clearly, you might be betting your strategy on unvalidated signals.

Why Leading Teams Are Making the Switch

Validated research isn't just cleaner — it's faster, smarter, and
aligned with the way modern leaders operate: make better
decisions or get left behind.

Top-performing teams across marketing, product, and strategy
are moving to validated research because it offers:

« Faster, cleaner insights that don’t need defending
« Greater alignment between consumer behavior
and business action

« Trusted data that stands up in the boardroom

We're helping decision-makers across industries
future-proof their insights.

Ready to Join Them?

Let’s talk about making your data decision-ready from the start.
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